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12 teams to compete for the Puig Women's America's Cup 
 

Puig announced as Global Partner of the 37th 
America’s Cup and the official naming partner 
of the inaugural Women’s America’s Cup 
 

 

 

Barcelona, June 1, 2023  

 

Puig, a Barcelona-based, global leader in the beauty and fashion industry, is delighted to announce its 

partnership with the 37th America’s Cup as both a Global Partner and the official naming partner of the 

inaugural Women’s America’s Cup. This groundbreaking initiative aims to provide female sailors with a 

platform to showcase their skills and talent in the high-performance foiling AC40s and provide a skills 

pathway to the America’s Cup itself. By supporting the inaugural Puig Women's America’s Cup, Puig 

demonstrates its dedication to promoting gender equality within the sport of sailing. 

 

Puig's collaboration with the America's Cup holds special significance, reflecting its local identity as a 

Barcelona-based company, a rich maritime sporting heritage, and global footprint. Building upon its long-

standing tradition of sponsoring sailing events, Puig takes immense pride in supporting this historic 

competition, which reinforces the company's long-standing commitment to sailing and its passion for 

promoting excellence and innovation within the sport. As Global Partner, Puig will have a significant 

presence throughout the event, connecting with sailing enthusiasts worldwide and strengthening its 

global brand visibility. 

 

The Puig Women's America's Cup is set to be one of the undoubted highlights of the 37th America’s Cup 

in Barcelona, and the line-up for this prestigious event is now complete. Joining the established six official 

entrants representing New Zealand, Great Britain, Switzerland, Italy, America, and France are six new 

teams from Spain, The Netherlands, Canada, Germany, Sweden, and Australia. The inclusion of new 

teams, new countries and new faces to the America’s Cup further amplifies the anticipation for a 

remarkable regatta experience. 

 

“As a Barcelona-based company deeply rooted in the city's culture and maritime heritage, we are thrilled 

to be a Global Partner of the 37th America's Cup and the official naming partner of the inaugural Women's 

America's Cup. Puig's support will help inspire future generations of women to actively participate in 

competitive sailing and break down barriers in the sport,” said Marc Puig, Chairman and CEO of Puig. 

“The America's Cup represents a glorious tradition of sailing excellence, and we are honored to be 

associated with this historic event. Through our sponsorship, we aim to enhance the experience for 

participants and spectators alike and foster a sense of unity and camaraderie within the sailing 

community”. 
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AC37 Event Ltd CEO Grant Dalton is especially proud to have Puig, a Barcelona based global leader in 

the beauty and fashion industry, as the Naming Sponsor of the Puig Women’s America’s Cup and Global 

Partner of the 37th America’s Cup. “Having a family company like Puig want to be the Naming Partner of 

the Puig Women’s America’s Cup really justifies the purpose and the vision of the event as a direct 

pathway for women into the America’s Cup. We will have the world’s best women sailors racing in prime 

time here in Barcelona showing the world the talent that exists and what the future of our sport looks like, 

supported by a company whose heritage is so deeply connected with sailing”, said Dalton. 

 

Monica Azon, coach of the Spanish Women's America's Cup team, SAIL TEAM BCN, said: “Thanks to 

Puig for supporting the Women's America's Cup. We believe it will be a great step forward for women's 

sailing, as it was when the International Olympic Committee included it in the 1988 Games and its 

explosion in Barcelona '92”. 

 

The America's Cup, known as the ‘oldest trophy in international sport,’ traces its roots back to 1851, when 

the gaff-schooner ‘America’ won a race around the Isle of Wight off the south coast of England. This 

victory initiated a tradition that has endured for over a century and a half, representing the pinnacle of 

sailing excellence and a long maritime heritage. The America's Cup has become an event that captivates 

the world with its outstanding competition and rich history. 

 

Puig’s timeless sailing commitment 

 

Throughout its more than 100 years of history, Puig has always had a natural connection with water 

sports in general and sailing in particular. This passion for water sports, shared by the whole family, 

reflects many of the values that the company identifies with. As the sponsor of the Copa del Rey in 

Palma de Mallorca from 1984 to 2006, Puig worked hard to make this event one of the most exciting, 

elegant and prestigious sailing events on the international yachting circuit.  

 

In 2008, Puig embarked on a new challenge with the Real Club Náutico de Barcelona organizing the 

Puig Vela Clàssica Barcelona regatta. This international event reserved for classic and vintage boats 

grew out of a desire to revive the spirit and tradition of classic sailing in the city. It is an event brimming 

with beauty, elegance and tradition, showcasing the great historic value of the boats that come to 

compete. This year, from 12-15th July, Barcelona will host the sixteenth Edition of this Regatta, a 

competition that has established itself as one of the most prestigious sporting events in the 

Mediterranean. In 2024, Vela Clàssica will be happening in September to become part of the exciting 

America’s Cap calendar.  

 

 

About Puig 

Puig is a home of Love Brands, within a family company, that furthers wellness, confidence and self-

expression while leaving a better world.  

 

Since 1914, our company’s entrepreneurial spirit, creativity and passion for innovation have made Puig 

a challenger in the beauty and fashion world.    

   

Present in the fragrances and fashion, makeup and skincare categories, our house of Love Brands 

generates engagement through great storytelling that connects with people’s emotions and is reinforced 

by a powerful ecosystem of founders.   

   

Puig portfolio includes our brands Carolina Herrera, Paco Rabanne, Jean Paul Gaultier, Dries Van Noten, 
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Nina Ricci, Byredo, Penhaligon’s, L’Artisan Parfumeur, Kama Ayurveda, Loto del Sur, Charlotte Tilbury, 

Uriage and Apivita. As well as the beauty licenses of Comme des Garçons Parfums, Christian Louboutin, 

Benetton, Antonio Banderas and Adolfo Dominguez, among others.    

 

 

 

At Puig we honor the values and principles put in place by three generations of family leadership. Today 

we continue to build on that legacy, through conscious commitments in our ESG Agenda (environmental, 

social and governance) aligned with the UN Sustainable Development Goals.   

 

In 2022 Puig recorded sales of €3,620 million. Puig sells its products in more than 150 countries and has 

offices in 30 of them.  

 

https://www.puig.com/en  

https://www.instagram.com/puig_official  

https://www.linkedin.com/company/puig 

 

 

About America’s Cup 

 

The America’s Cup is the oldest international sporting trophy - dating back to 1851 – and stands as one 

of the hardest sporting endeavours. The New York Yacht Club, the first yacht club in America and one of 

the most prestigious clubs in the world, held the trophy for 132 years before losing it in 1983 to Australia. 

Since then, the Cup has only been won by teams from the United States, Switzerland and New Zealand. 

The current Defender of the America's Cup is Emirates Team New Zealand, representing the Royal New 

Zealand Yacht Squadron.  

 

The 37th America’s Cup will take place between August and October 2024 in the beating heart of 

Barcelona, one of the most visited cities on planet earth. Situated around Port Vell and out along the 

beach to Port Olympic, the sailing world has made Barcelona their home for what promises to be one of 

the most intense America’s Cups in the event’s 172-year history. 

 

https://www.americascup.com/ 

https://www.instagram.com/americascup/ 

https://www.youtube.com/@americascup 

https://www.facebook.com/AmericasCup/ 

https://twitter.com/americascup  

 

 

 

 

 

 

 

 
Más información: 

Montse Ribas 

Spain HQ Global Corporate Communications  

and Protocol Director 

T. +34 93 400 7000 ext. 2169 

M. +34 629 552 706 

montse.ribas@puig.es 

 

 

Daniel Ferrando 

Media Manager  

America’s Cup event Barcelona 

M. +34 665 559 425 

daniel.ferrando@americascup.com 

https://www.linkedin.com/company/puig
https://www.americascup.com/
https://www.instagram.com/americascup/
https://www.youtube.com/@americascup
https://www.facebook.com/AmericasCup/
https://twitter.com/americascup
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