
Puig held its Annual General Meeting 
following strong growth and record 
financial performance in 2025 

All proposals submitted to the Annual General Meeting were 
approved, including the distribution of a total dividend of €0.42159 
per share

Marc Puig, Executive Chairman, highlighted Puig’s robust execution 
against its strategic plan, the strength of its brand portfolio and 
confidence in the company’s next phase of long-term growth and 
value creation

Jose Manuel Albesa, CEO of Puig, reiterated 2026 guidance and 
announced that the company's Capital Markets Day will take place in 
Madrid on October 28th

Puig achieved net revenue of €5,042 million in 2025, up +7.8% like-for-
like (LFL), at the top end of our 2025 outlook range of 6-8%,+5.3% on a 
reported basis

Today, Puig held its Annual General Meeting (AGM). The shareholders 
approved all the proposals submitted by the Board of Directors, including the 
annual accounts and management report for the 2025 financial year and the 
distribution of a total dividend of €0.42159 per share. This is aligned with 
Puig’s intention for a ~40% dividend payout ratio relative to the reported net 
profit, in line with its track record.  

Shareholders also approved the Board of Directors’ management activities 
for the 2025 financial year and voted in favor of the consolidated non-
financial information statement and the sustainability report, as well as the 
re-appointment of the auditor for 2026 and the appointment of the 
sustainability reporting verifier. 

The shareholders agreed to set the number of members of the Board of 
Directors of the Company at 13. The Meeting also approved the appointment 
of Jose Manuel Albesa as Executive Director and Julie Van Ongevalle as a new 
Independent Director, as well as the re-election of Marc Puig (Executive 
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director), Nicolas Mirzayantz, Daniel Lalonde, Ángeles García-Poveda, 
Christine Ann Mei (independent directors), and Jordi Constans, Ioannis 
Petrides and Rafael Cerezo (other external directors).

The updated Board composition also strengthens gender diversity, reflecting 
Puig’s commitment to best governance practices and evolving regulatory 
expectations in Spain.

The General Meeting gave a favorable advisory vote on the remuneration 
report and approved the Directors’ Remuneration Policy and authorized the 
future delivery of Class B shares to the executive directors as payment of the 
variable components of their remuneration.

In his Annual General Meeting speech, Marc Puig, Executive Chairman of 
Puig, reflected on the company’s recent strategic conversations with other 
beauty and luxury groups that have approached Puig regarding potential 
opportunities:  “While those discussions did not result in a transaction, they 
are a testament to the reputation that Puig has earned within the industry”. 
He also emphasized that “the combination that was explored would have 
required alignment on three key aspects for the potential merger: 
governance, business leadership, and economic terms that appropriately 
value the company and are fair to all stakeholders.” 

Speaking about Puig's future, Marc Puig said: “Puig is not for sale. We have 
always maintained that the family will remain long-term shareholders, which 
would have been the case even with the contemplated combination. We have 
an exciting long-term ambition, a portfolio of highly desirable brands, a 
winning team, a very strong balance sheet and a track record of more than 
110 years that backs our vision.” 

Following the appointment of Jose Manuel Albesa as CEO of Puig last March, 
Marc Puig reflected on his more than 20 years leading the company and his 
role as Executive Chairman: “What I see today is a company stronger than 
ever. But above all, I see a company with the confidence, the ambition and 
the values to build for generations to come. As Executive Chairman, my 
commitment is to help protect that vision and guide Puig through its next 
chapter, so that future generations inherit a company even stronger, more 
admired and more impactful than the one we lead today.” 

During the Annual General Meeting, Jose Manuel Albesa addressed 
shareholders for the first time as CEO of Puig and outlined the company’s 

puig.com 2



new integrated organizational structure, designed to simplify operations, 
increase agility and support future growth across brands, markets and 
functions. He stated: “This leadership team gives us the confidence that we 
can move both further and faster, as we continue to build Puig with greater 
scale and greater speed.”

Jose Manuel Albesa underscored the company’s achievements: “Over the 
last five years, Puig has been the fastest-growing multi-brand premium 
beauty company in the industry, significantly outperforming the premium 
beauty market. We are not only growing fast, but we are also becoming more 
balanced, more global, and more resilient as a business.” 

Among the main milestones of the year, Puig completed its 2021–2025 
strategic plan, exceeding its growth ambitions, more than doubling its 
revenue by 2022 and more than tripling it by 2025, while continuing to 
outperform the premium beauty market.

Reiterating Outlook for 2026 and Capital Markets Day announcement

Jose Manuel Albesa reiterated Puig’s expectation to continue outperforming 
the premium beauty market in 2026, as well as stable Adjusted EBITDA 
margins. 

The CEO of Puig also confirmed the company's commitment to “maintaining 
a highly selective approach to M&A, focused on value creating opportunities 
with a clear strategic fit within the Puig portfolio, while maintaining capital 
discipline.”

Looking ahead, he said: “Our teams have worked hard to define our next 
strategic plan that we had originally intended to present at our Capital 
Markets Day. I would like to thank everyone for the patience and 
understanding following the postponement of the event. I am pleased to 
confirm today that Puig's Capital Markets Day will take place on October 
28th in Madrid.

Without revealing too many details, which we will save for the Capital 
Markets Day, I can say that the future lies in scaling what works: 
consolidating our three-axis brands, reinforcing our leadership in the Niche 
segment, continuing to revolutionize Prestige perfumery and, beyond our 
core business, positioning Derma as a new pillar of growth.”
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In his closing remarks, Jose Manuel Albesa said: “We are confident in our 
ability to continue creating value, while staying true to what has always 
made us unique.”

About Puig

Puig is a home of Love Brands, within a family company, that furthers 
wellness, confidence and self-expression while leaving a better world. 
Since 1914, our company’s entrepreneurial spirit, creativity and passion 
for innovation have made Puig a challenger in the beauty and fashion world. 
Present in the Fragrance and Fashion, Makeup and Skincare segments, our 
home of Love Brands generates engagement through great storytelling that 
connects with people’s emotions and is reinforced by a powerful ecosystem 
of founders. Puig portfolio includes our brands Rabanne, Carolina Herrera, 
Charlotte Tilbury, Jean Paul Gaultier, Nina Ricci, Dries Van Noten, Byredo, 
Penhaligon’s, L’Artisan Parfumeur, Uriage, Apivita, Dr. Barbara Sturm, Kama 
Ayurveda and Loto del Sur as well as the beauty licenses of Christian 
Louboutin, Banderas and Adolfo Dominguez, among others.

At Puig we honor the values and principles put in place by three generations 
of family leadership. Today we continue to build on that legacy, through 
conscious commitments in our ESG Agenda (environmental, social 
and governance) aligned with the UN Sustainable Development Goals.

In 2025, Puig recorded net revenue of €5,042 million. Puig sells its products in 
more than 150 countries, and has offices and subsidiaries in 33 of them. 

Follow us   Instagram   LinkedIn

Further information:
Investor Relations 
investor.relations@puig.com

Global Communications
global.communications@puig.com
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Disclaimer 

This document has been prepared by Puig Brands, S.A. (the “Company” and together with its subsidiaries, the 
“Group”) for the sole purpose expressed herein and neither this document nor the information contained herein, can 
be used, disclosed, or published by third parties for other purposes without the prior written consent of the 
Company.

Neither the Company, nor other companies of the Group, will assume any responsibility, whether for negligence or 
other reason, for any damage or loss arising from any use of this document or the information contained therein. In 
particular, no investment decision on the Company’s shares, securities or other financial instruments of the 
Company linked to them shall be taken on the basis of this document and the information contained herein.

This document and the information contained herein should not be interpreted as an offer or invitation to acquire, 
subscribe, buy, sell, or exchange shares or securities of the Company or financial instruments referenced to or which 
underlying is shares or securities of the Company. It should also not be considered a solicitation of an offer for such 
activities, nor a recommendation or advice regarding shares or securities issued by the Company or financial 
instruments referenced to or which underlying is shares or securities of the Company. 

The securities of the Company have not been registered under the United States Securities Act of 1933, and cannot 
be or will not be offered or sold in the United States, except in compliance with an effective registration statement 
or under a valid exemption from registration requirements. Likewise, these securities cannot be offered or sold in 
other jurisdictions except in compliance with applicable laws and regulations of those jurisdictions.

Forward-Looking Statements 

The information in this document may include forward-looking statements, which are based on current 
expectations, projections and assumptions about future events. These forward-looking statements include all 
matters that are not historical facts. The words “believe”, “expect”, “anticipate”, “intends”, “estimate”, “forecast”, 
“project”, “plan”, “will”, “may”, “should”, “target”, and similar expressions identify forward-looking statements. 
These forward-looking statements, as well as those included in any other information discussed in this document, 
are subject to known or unknown risks, uncertainties and assumptions about the Group and its operations, 
including, among other things, the development of its business, its growth plan and targets, trends in its industry, 
economic and demographic trends, and the Group’s future capital expenditures and acquisitions. In light of these 
risks, uncertainties and assumptions, which may be beyond the Group’s control, the events in the forward-looking 
statements may not occur and actual results, performance or achievements may materially differ from any future 
results, performance or achievements that may be expressed or implied in this document. No representation or 
warranty is made that any forward-looking statement will come to pass. Forward-looking statements speak as of 
the date of this document and the Company does not undertake to publicly update or revise any such forward-
looking statement, whether as a result of new information, future events or otherwise. Such forward-looking 
statements do not purport to be exhaustive, nor have they been verified or audited by third parties. None of the 
Company or any of the companies of the Group, or any of their respective directors, officers, employees, advisers or 
agents, accepts any responsibility or liability whatsoever or makes any representation or warranty, expressed or 
implied, as to the truthfulness, fairness, accuracy, completeness or verification of such information. Accordingly, 
undue reliance should not be placed on any forward-looking statement contained in this document. The Company 
does not undertake any obligation to publicly update any forward-looking statements to reflect events or 
circumstances occurring after the date of this document.

Past performance is not indicative of future results

Statements regarding historical performance or, where applicable, growth rates are not intended to imply that 
future performance, share price or future results for a given period will necessarily match or exceed those of a prior 
year.

Alternative Performance Measures and Non-IFRS Information

This document includes financial information prepared by the Company under the International Financial Reporting 
Standards (“IFRS”) adopted by the European Union, as well as certain non-IFRS consolidated financial measures of 
the Group derived from (or based on) its accounting records, and which it regards as alternative performance 
measures (“APMs”) for the purposes of Commission Delegated Regulation (EU) 2019/979 of March 14, 2019 and as 
defined in the European Securities and Market Authority Guidelines (“ESMA”) on Alternative Performance Measures 
dated October 5, 2015. Other companies may calculate such financial information differently or may use such 
measures for different purposes than the Company does, limiting the usefulness of such measures as comparative 
measures. These measures should not be considered as alternatives to measures derived in accordance with IFRS, 
have limited use as analytical tools, should not be considered in isolation and, may not be indicative of the 
Company’s results of operations. Recipients should not place undue reliance on this information.
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