PUIG UK LIMITED — MODERN SLAVERY STATEMENT

1. INTRODUCTION

At Puig UK Limited (Puig UK) we are committed to improving our practices to combat
slavery and human trafficking and to ensure that our business and supply chains are free
from human rights abuses.

Modern slavery is the illegal exploitation of people for personal or commercial gain. It
involves the recruitment, movement, harbouring or receiving of men, women and children
through the use of force, coercion, abuse of vulnerability, deception, or other means for
the purpose of exploitation.

Modern slavery can take many forms and covers a wide range of abuse, including forced
labour and human trafficking. Modern slavery crimes are a human rights violation, and
Puig UK has a zero tolerance approach to such crimes.

2. ORGANISATIONAL STRUCTURE
Our organisation

We are part of a third-generation family-owned fashion and beauty business based in
Barcelona (Puig'). Our brands include Carolina Herrera, Rabanne, Jean Paul Gaultier,
Nina Ricci, Penhaligon’s and L’Artisan Parfumeur. We sell our products in over 150
countries.

Puig has headquarters in Barcelona, Spain and in Paris, France. Puig has subsidiaries
worldwide located in: Argentina, Australia, Austria, Belgium, Brazil, Canada, Chile, China,
Colombia, France, Germany, India, Italy, Japan, Korea, Mexico, Netherlands, Panama,
Peru, Portugal, Russia, Saudi Arabia, Singapore, Spain, Sweden, Switzerland, United
Arab Emirates, United Kingdom and United States of America.

Puig has over 6,500 full time employees worldwide, approximately 288 of which are
employed by Puig UK in the UK and Ireland.

Puig operates a strict internal power of attorney policy to ensure that higher value
contracts or contracts which may bear more risk can only be signed off at senior levels.

This helps to ensure an internal control of decisions and overview by senior management
to help mitigate risk.

Puig UK has an annual turnover of over £144million.

Our business model and operations (Puig UK)

Our current management structure comprises:

e for the Board of Directors: Puig’ Chief Financial Officer, Mr. Joan Albiol; Puig’ Chief

Operating Officer, Mr. Javier Bach; and Puig’ Executive Vice President of Europe, the
Middle East and Africa, Mrs. Pilar Trabal; and

1 “puig” refers to the Puig Brands, S.A. company, and its subsidiaries — including Puig UK- and other entities that may be incorporated in
the future, in which Puig Brands, S.A. holds or may hold direct or indirect control, according to article 42 of the Spanish Commercial Code.
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e for the day-to-day management of Puig UK, duly empowered: UK Affiliate Vice
President, Alexandra Doudard.

Our main business operating model is the selective distribution of products within the UK
/ Ireland and, more generally, within the European Economic Area (EEA). Antonio Puig
S.A. is the manufacturer and sole supplier of products to Puig UK and we have an intra-
company agreement in place to support this distribution scheme. Keeping the supply of
products within Puig allows us to keep a tight control over our supply chains so we can
ensure best practice and efficiency as well as maintaining a high level of accountability.

Our products are supplied directly on behalf of Puig UK by Antonio Puig S.A. from either
a central warehouse in Barcelona, or directly to stores and small retailers from a fulfilment
centre in Holland. The combination of the two warehouses offers a robust and efficient
network solution with capacity to support our customers in the UK and in Ireland.

We do not operate directly in environments where there is a high risk of human rights
violations or of forced or compulsory labour.

SUPPLY CHAINS
Supply of materials to Puig

The majority of our suppliers, both in terms of raw materials and other materials, are
located close to our two production centres which are situated in France and Spain. 91%
of our suppliers are based in Europe, and 76% of those are based in either France or
Spain.

The remainder of our suppliers are based in Asia and America, making up 8% and 1% of
our suppliers respectively. We have provided a breakdown by country of our supplier's
locations below:

Country L"’_I %

Spain 43,6%
France 32,8%
China 8,3%
Italy 5,1%
Germany 3,9%
Great Britain 2,5%
Netherlands 1,2%
Poland 0,7%
Colombia 0,2%
Czech Republic 0,2%
Japan 0,2%
Mexico 0,2%
Monaco 0,2%
Portugal 0,2%
United States 0,2%




What we outsource

At Puig, we outsource some of our activity to suppliers close to our production centres.
This enables us to contribute to the economic activity of the area and maintain a balance
between internal and outsourced production depending on peaks of activity. You can find
out more about our commitment to sustainability here:

https://www.puig.com/en/sustainability/

There are three main types of activity that we outsource:
1. Making & Filling: the process of preparing and filling products;

2. Handling: labour-intensive operations for handling decorative packaging during
special occasions including Christmas campaigns, Father's and Mother’s Day,
and Valentine’s Day; and

3. Technology: where our factories lack the necessary technology or if it is
incompatible with our own activity. We use these services for products such as
spray deodorants, make-up, scented candles and sampling formats.

All of our outsourcing suppliers are located in Europe, in either Spain, France, Portugal
or the United Kingdom, not countries of high risk for Modern Slavery.

RECRUITMENT PROCESSES

Puig takes recruitment seriously and understands the potential risk that exists for the
supply of candidates through agencies to be targeted by traffickers and unlicensed gang
masters.

As part of our commitment to identify and eradicate slavery and human trafficking, we
continue to use a global recruitment tool based on designated “Success Factors” which
follows our internal “75 Recruitment’ process in order to ensure appropriate due
diligence is carried out on potential candidates. The tool is sourced by various job boards,
internal platforms and even emails and it allows us to gather information from candidates
and monitor the status of the recruitment process at each stage.

In France and Spain, the tool also enables us to link to our “73 Onboarding” process
once a candidate joins us. The tool also facilitates the traceability and transparency of
the recruitment process to ensure that no potential conflict of interests arise.

As well as using a recruitment tool, our Ethical Code covers recruitment and expressly
states that Puig adheres to socially responsible recruitment practices and that
established recruitment policies must be followed to prevent employees from exerting
any form of pressure to hire friends or family at the expense of candidates who are better
suited to vacant roles.



5. OUR POLICIES ON SLAVERY AND HUMAN TRAFFICKING
Ethical Code and Reporting Channel

Puig's commitment to the defence of human rights is included in our Ethical Code which
can be accessed here: https://www.puig.com/en/ethical-code/. A new version of Puig
Ethical Code was launched on June 12, 2023, on a worldwide basis as a consequence
of the increasing size and complexity of the organization and also to meet the
expectations of our changing world whilst ensuring that the way we do business continues
to be aligned with the Puig shareholders’ values. The launch of this new version of the
Ethical Code required a formal acceptance by all employees being the current rate of
acceptance by Puig UK employees of 95.5%.

Puig is also committed to creating a transparent and ethical organization which
encourages employees and other stakeholders to safely report potential breaches of the
applicable regulations or the Ethical Code within a “Speak Up culture”. For such
purposes, Puig has enabled a secure, confidential, free-of-retaliation and, if desired,
anonymous Reporting Channel (https:/puigreportingchannel.ethicspoint.com/) operated
by a third-party company (NAVEX) which is governed by the Puig Reporting Channel
Policy and Procedure which can be found here: https://www.puig.com/en/ethical-code/.

The Puig Chief Compliance Officer is the Manager with the responsibility of managing
and processing of reports and shall report to the Puig Board of Directors and the Audit
and Compliance Committee annually and shall provide information regarding the
Reporting Channel as required.

Human Rights Policy

Puig commitment to respecting and defending universal human rights is exhaustively
expressed through Puig Human Rights Policy as part of its undertaking to growing
sustainably and in a way which is aligned with human rights law and internationally
recognised standards.

In particular, Puig does not tolerate any type of forced labour, including modern slavery,
servitude, and human trafficking, in any part of our business or value chain. It is explicitly
stated that all employment relationships with Puig are entered into voluntarily, and
payment is never requested in exchange for employment.

Sustainable Sourcing Policy

The Sustainable Sourcing Policy (https://www.puig.com/en/ethical-code/) establishes the
environmental, social and governance standards that suppliers have to comply when
doing business with Puig. In particular, suppliers must respect human rights and comply
with a series of compulsory requirements, amongst which they must ensure that
employment relationships are based on the principle of voluntariness and no forced labor
in any form is accepted.

Compliance and Crime Prevention Policy

The purpose of the Puig Compliance and Crime Prevention Policy
(https://www.puig.com/en/ethical-code/) is to reflect the organisation’s strong
commitment to acting according to applicable legislation and the values and standards of
behaviour required by the Ethical Code and other internal regulations, describing the
ethical and compliance principles which apply in Puig, and defining the characteristics of
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the Compliance and Criminal Risk Prevention Model with the objective of developing an
environmentally and socially sustainable business within a structure of good corporate
governance.

The Compliance and Crime Prevention Policy makes it clear that all those in receipt the
Policy must observe both applicable law and the internal Puig regulations which apply to
them when carrying out their professional functions and responsibilities.

The Policy sets forth that Puig will apply a standard of zero tolerance towards illicit
actions, especially those of a criminal nature, channelling any reaction to breaches of the
Ethical Code and applicable legislation through the disciplinary system applying at the
time in line with applicable labor law as well as any other possible legal action.

Grievance Procedure

In addition, Puig UK operates a three stage Grievance Procedure that allows employees
to raise a grievance or concern internally and escalate the same to the next level if the
grievance is not resolved.

DUE DILIGENCE PROCESSES FOR SLAVERY AND HUMAN TRAFFICKING
Supplier onboarding process

At Puig, we have an internal “180 Vendor Approval, Maintenance and Exit Process” for
onboarding suppliers and in addition we use a digital platform called IRIS, which enables
us to register suppliers in an efficient and transparent way with their co-operation.

All suppliers have to provide certain mandatory information and to accept our SSP, as
part of the onboarding process.

The Compliance department will conduct additional due diligence measures on suppliers
based in either a tax haven or in a high-risk country.

The document also describes the operational process for the maintenance or exit of
suppliers.

Continuing evaluation and assessment of suppliers

In order to guarantee the alignment of our suppliers with our standards, we continue to
work closely with EcoVadis (a global leading providers of business sustainability ratings
for business supply chains) to evaluate suppliers based on 4 key categories which include
labour and human rights as well as ethics. Since 2017, we have launched annual
campaigns to evaluate our suppliers and each year, we increase the number of suppliers
that are evaluated. It is our aim to evaluate 100% of suppliers in the near future.

At present, Puig chooses which suppliers will be evaluated by EcoVadis based on their
purchase volume, whether they are recurrent suppliers, and whether they are deemed to
be a high risk.

Chosen suppliers are then invited to register on the EcoVadis platform and complete a
questionnaire and upload supporting documentation. As part of its assessment, EcoVadis
obtains information from suppliers about both their own operations and those of their
suppliers in relation to issues of child labour, forced labour and human trafficking.



EcoVadis rates suppliers’ performance by assessing their policies, actions and results as
well as by evaluating inputs from third party professionals and external stakeholders. In
accordance with our internal policy, “2315 Audits General Instruction”, other internal
criteria such as quality, service levels, ISO certified standards and the type and
classification of the supplier are also used in the assessment.

The methodology and assessment model used by EcoVadis is based on leading
standards such as the Global Reporting Initiative, the UN Global Compact and ISO 26000
(social responsibility) and it is supervised by an international scientific committee.

EcoVadis then assigns each supplier a score between 0 and 100, with 0 indicating a “high
risk” in terms of CSR performance, and 100 representing an “outstanding’” CSR
performance. All scores below 45 points imply a medium to high risk, while scores above
45 indicate a good CSR performance. With this in mind, Puig has established a score of
42 as the minimum acceptable score to become an authorised Puig supplier.

The supplier’s score is shared with both the supplier and Puig.

With respect to Labour and Human Rights, our inventory suppliers score an average of
62.1, which is significantly higher than the average score of 52.4 across all suppliers to
the cosmetic sector as evaluated by EcoVadis. The table below shows the Labour &
Human Rights Score evolution of Puig’s suppliers over the last three years. Since 2017,
we have increased the number of suppliers evaluated and the average score has
increased year-on-year.

No of suppliers Average Lal?Our &
Human Rights
evaluated
Score
2020 143 50.2
2021 225 5ol
2022 245 63,5

As part of our and Puig’s ongoing commitment to ensuring continuous improvement, and
depending on the previous score achieved, the suppliers will be re-assessed in up to 2
years' time, with those scoring lowest needing to be re-evaluated sooner.

Ecovadis prepare a report based on the assessment which sets out areas where the
supplier is doing well and areas that require improvement. An action plan to target weaker
areas and improve scores is put in place to ensure that our suppliers are continuously
making improvements.

In 2022, Puig carried out the fourth evaluation campaign which included re-evaluating
some suppliers who had been evaluated the year before. A total of 239 Inventory
Suppliers were evaluated, representing 93% of the volume of inventory purchases. Our
suppliers scored an average Global Score of 63 an improvement on our 2021 score of
61.1, which places them above the EcoVadis average Global Score of 52.4 for all
suppliers to the cosmetic sector. The table below shows the number of suppliers
evaluated, the percentage purchase volume that those suppliers represent, and the
average Global Score in the last three years. As with the Labour and Human Rights
Scores shown in the table above, the average Global Score has increased year-on-year.



% Purchase No of suppliers Agi:;fle

Volume Eval Evaluated Score
2020 85% 143 58,2
2021 93% 225 61,1
2022 93% 239 63,0

In addition, Puig’s internal policy, “701 GPS: Global Policy for Suppliers”, sets out a
detailed process to evaluate, classify, select (if new) and validate suppliers by material
category. Suppliers of packaging and raw materials are assessed every 2 to 3 years
based on categories including i) research and development, (ii) cost, (iii) financial status
(iv) service and quality, (v) innovation and know-how, (vi) project development and
collaboration, and vii) sustainability.

Customer onboarding process
Puig has an internal policy, “508 Customer Management Process”, which describes the
creation of all internal and external customer data records relating to sales, prices,

financial data, invoicing or any other data needed to support any activity.

Within Puig UK, the commercial director will negotiate terms with new customers and a
form is completed by our Trade Development Specialist.

. SUPPLIER ADHERENCE TO OUR VALUES AND ETHICS

At Puig, we have zero tolerance to slavery and human trafficking. To ensure all those in
our supply chain comply with our values, we have in place a facility to evaluate suppliers
via EcoVadis, as outlined above.

All suppliers are required to accept our SSP before they are onboarded. Our IRIS digital
platform allows us to ensure that suppliers are provided with copies of these policies as
well as asking them to confirm that they have read them.

Compliance with our SSP is monitored via EcoVadis and IRIS. If a supplier fails to either
accept or subsequently comply with any of these policies, Puig reserves the right to
terminate its commercial relationship with that supplier. Moreover, we integrate specific
provisions into our agreements with suppliers which contractually oblige the supplier to
not only comply with labour laws and our SSP, but to notify Puig in the event that they
breach either. This notification would allow Puig the opportunity to investigate the breach
and, if necessary, to take appropriate action.

. TRAINING

At Puig, all of our employees are required to formally read and accept Puig Ethical Code.
A specific mandatory training on Puig Ethical Code and the Puig Reporting Channel is
scheduled on a regular basis for all employees, including the on-boarding process. The
training covers Puig values and reinforces the need to respect human rights.

In addition, all board members receive training on topics relating to ethics and
compliance. We also have mechanisms in place to evaluate understanding of compliance
aspects by employees as well as a tool that records what training has been completed
and by who.

At Puig UK, our Employee Handbook which all employees can access, sets out what
employees can expect with respect to our values and provides a useful reference point.
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9. OUR EFFECTIVENESS IN COMBATING SLAVERY AND HUMAN TRAFFICKING

At Puig, several internal processes, such us the acceptance of the SSP by our suppliers,
the supplier registration through IRIS, our work with EcoVadis or our Reporting Channel
allows us to monitor how effective we have been to ensure that slavery and human
trafficking is not taking place in any part of our business or supply chains. Neither we
(Puig UK) nor Puig (at global level) have ever had any incident where slavery or human
trafficking has been discovered or suspected.

In addition, at Puig we have a Corporate Compliance Area led by the Chief Compliance
Officer. Puig has also put a new Compliance Model in place defined by the following
principles:

1. An ethically honest and responsible business which is guided by the values and
commitments defined in the Ethical Code by the company’s shareholders, by
internal regulations, and by applicable law.

2. A solid and effective culture of ethics and compliance based on the commitment
and active participation of all stakeholders (“Compliance starts with me”).

3. An organization that behaves in a respectful and trustworthy way towards the
market and its stakeholders, and one which is established on very high standards
of business and ethics.

4. A hybrid organisational structure of compliance, comprising the Chief Compliance
Officer, the compliance area, and those persons who are functionally and
geographically appointed to cover the defined Puig regulatory scopes.

5. A system put in place aimed at preventing and controlling compliance risk.

6. Awareness and training initiatives linked to the Ethical Code, the compliance
Model, and derived internal regulations.

7. A culture of open communication, the “Speak Up culture” whereby Puig
encourages anyone who identifies a breach of the applicable law or the Ethical
Code and other internal regulations to report it through the channels provided.

8. Creation of awareness of the consequences of failure to observe the compliance
framework.

9. Setting specific compliance targets aligned with the compliance Model and the
results of the identification and evaluation of compliance risks at Puig.

10. The application of the changes necessary for the continuous improvement of the
compliance Model.

As part of the previous model for crime prevention, a risk assessment was carried out in
2017 that determined which of Puig’s business activities were potentially at risk of criminal
behaviour, including forms of labour abuse and human trafficking, and a risks map was
published internally. Since then, the risk assessments and risk map have been updated
on an annual basis with plans put in place to continue to reduce residual risks. The new
Compliance Model has relaunched the risk assessment through an extension of the
scope of the nature of the risks — beyond criminal risks — and the geographical scope —
all territories and legal entities. The implementation of the Compliance Model and the risk
assessment includes the UK as a priority and its deployment has already been started.
This process will comprise the appointment of the persons responsible for the defined
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10.

11.

regulatory scopes at local level in coordination with the persons responsible at functional
level.

PROJECTS FOR SOCIAL CHANGE

As part of our commitment to making a positive social impact, Puig launched an
entrepreneurship initiative in 2014 called Invisible Beauty, through the Puig Foundation
and in collaboration with our recognised third section partner, Ashoka. Through Invisible
Beauty, Puig supports entrepreneurs with social ideas to improve their communities. The
project allows everyone involved in Puig including Puig UK to be involved in some way,
from choosing projects by voting to volunteering if they so wish.

Through our Invisible Beauty Makers initiative, Puig UK can get involved in projects led
by young entrepreneurs that have a social impact. They may seem like small ideas, but
they have huge potential for helping make the world a better place. Puig provides the
infrastructure, know-how and experience so that these ideas can grow.

All these projects are striving towards achieving the 17 Sustainable Development Goals
(SDGs) set out by the UN, and some of them focus specifically on SDGs , such as SDG
1 (no poverty), SDG 2 (zero hunger), SDG 4 (quality education), SDG 8 (decent work),
and SDG 10 (reduced inequalities).

FURTHER STEPS

Following a review of the effectiveness of the steps we have taken to ensure that there
is no slavery or human trafficking in our supply chains, we intend to take the following
further steps to combat slavery and human trafficking:

1. Introduce, in addition to the provisions already incorporated into our supply
agreements that oblige compliance with our Ethical Code, specific anti-slavery
and anti-human trafficking clauses into our contracts with suppliers that oblige the
supplier to comply with all appropriate and applicable laws, including the Modern
Slavery Act 2015;

2. Complete the extension of the Compliance Model to the UK;

3. Continue to evaluate suppliers via EcoVadis and work towards ensuring all our
suppliers are evaluated. This year a significant number of Non-Inventory
Suppliers will be invited to register on the EcoVadis platform to be assessed.
Given the large number of suppliers assessed by EcoVadis, Puig will look to set
out some key performance indicators (KPIs) based on EcoVadis scores within
certain areas with a view to further monitoring improvement.

4. Explore training options with a view to rolling out training for our UK employees
and at Board level in order to help them:

a) understand what modern slavery is in alignment with the Puig Human
Rights Policy;

b) identify red flags that might indicate modern slavery is present within the
supply chain.

c) know what processes to follow if they suspect modern slavery is present
within a supply chain.



This statement is made pursuant to section 54(1) of the Modern Slavery Act 2015 and constitutes
our slavery and human trafficking statement for the financial year ending 2023. It was approved
by the board on the 15" of July 2024 and the information contained in this Statement is accurate
as of that date.

Director
On behalf of Puig UK Limited

Date: 15" July 2024
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